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Overview

Photography Style

Photography

We use a standard type of imagery to reach our audience:

Single Image

B MetLife

Photographs are a vivid way to express our “Clearly human” philosophy.
Our photographs candidly and intimately share real moments in the lives
of real people, telling stories and carving out a connection between the
human experience and partnership with MetLife.

The scenarios in our photography are culturally accurate according to their
market and are never posed or insincere. From milestones to everyday
affairs, the moments that we portray are personal and genuine,

inviting our audience to emotionally connect with the brand. The tone is
optimistic with bright, natural lighting, even exposures, and temperate
saturation of full-color photography.
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Photography Style Guide

Subject

e Culturally appropriate families,
individuals, and employees

e Scenes that capture slices
of a larger story at home,
at work, or in the world.
Feel
e Never staged and stock-like

e Always genuine, personal, expressive.

Appearance

e Full-color, temperate saturation,
naturally cooler palette.

e Bright, natural lighting; even.

Exposure

e Simple forms, low detail, not busy.
e Ample white space.

e Standard-to-slightly narrow field of

view; not too tight (to allow cropping).

e Shallow-to-standard depth of field to
achieve out-of-focus planes.

e Both natural points of view and
unexpected, yet controlled, angles
(i.e., higher and lower perspectives
and perspectives from within
the action).

Portrait

e Portrait subjects are genuine,
approachable people seen in an
environment that is personal to them.

e The subject is centered and shot
straight on while looking honestly at
the camera.

e Portraits feature a tight crop to
the head and shoulders, with
even, natural lighting and an
out-of-focus background.

Photography

1.2
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Photography Misuse

The MetLife image style is a unique
aspect of our personality.

Please review the examples here for an
idea of what is considered off-brand.

When choosing photographs of people,
look for realistic interpretations of
situations rather than images that are
posed or staged. Images should connect
to and involve the viewer, communicating
that MetLife understands its customers.
Please be conscious of the overall tone, as
well as the composition of elements.

€3 Do not use photos that are too dark.

€3 Do not use photos that are tinted or filtered.

€3 Do not use photos that are too staged, with figures €3 Do not use imagery that references the tagline
looking into the camera. with nautical navigation metaphors.

1.2
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand

v

Off brand

7 geltyimages

scar Wong

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand

v

Off brand

X

t

‘:\\,‘ He g Tetra'Images

(i

geltyimages

KidStock

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand Off brand

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand

v

Off brand

X

:

e
735892551

geltyimages’
Caiaimage/Trevor Adeline

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand

v

Off brand

7 geltyimages’
w7 air!;l”:iﬁam Edwards
g

683735531

. N~
:\\,. .\""." . -
7 AN

*. -~ \ !
- \ o v 2 [ [
- d Y # (’rf
gettyimages .
Caiaimage/Agnieszka Olek

750415353

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand Off brand

X

v/ Genuine v/ Tells a story X Genuine v Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand el el 1| =S Off brand
L AT 1!{ g '

J - P ““(I'T 1. g x . ,

- gel'tyima;!."

Paul Bradbury

507832677 |

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand

v

Off brand

gettyimages:
Westend61 3

X
\
\

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette




MetLife: Photography Guidelines Photography
Issue 1: October 2018

For illustrative purpose only. The rights belong to the photographer.

Lifestyle Photography
Examples

On brand

v

Off brand

-

gettyimages

wundervisuals

470643912

v/ Genuine v/ Tells a story X Genuine v/ Tells a story
v/ Not staged/Stock like v/ Human connection X Not staged/Stock like v/ Human connection
v/ Culturally appropriate v Full-color, temperate saturation, X Culturally appropriate X Full-color, temperate saturation,

naturally cooler palette naturally cooler palette
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Usage

The guidelines in this section focus on
optimal crops and focal points within
our system of components.

Please review the examples here for
an idea of what is considered optimal
composition.

Optimal Crops

Images are captured in either a close,
detail point of view with a tighter crop
or in a medium crop. They should
never be so zoomed out that the two
feel unbalanced.

Composition and Focal Points
Have a strong point of focus (focal
point) to ensure a clear concept is
delivered to the user in a memorable
way. Image composition changes
when viewed on various devices.

Photography

Focal point example (hero):

Secon .
Facal e i
(optional)
Live Area
Full Image Bleed

Visit the Digital Asset Management (DAM) system for Photography Assets https://dam.metlife.com

Full imeags

1.3
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Usage

Component composition

Images are thoughtfully placed into
the available components. Carefully
positioning images properly for the

best viewing at all viewports.

Type on photography

When placing type on photography,
use photographs with enough
negative space to accommodate
legible black or white text without
adding any elements.

Accessibility

When placing type on photography,
please note it always needs to be level
AA compliant. For more information,
please review our_accessibility
guidelines: http://ux.metlife.com/
accessibility.html#

Photography

Component composition:

1 - . 2 &
People images should face towards
the inside of the browser
Type on photography:

Navigating .
life logcthcr, W’{‘ \

(' Use photos with enough space
and contrast for legible text.

Properly positioned in components

&3 Do not use type on busy photos
with disruptive contrast.

&9 Do not use type on busy photos
with disruptive contrast.

Not be cut off unless intentional

&3 Do not use gradients
to accommodate text.
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Usage Single Image Portrait

Single Image and Portrait

We tell dynamic stories with
contextual images, feature images
and portraits.

The contextual image establishes our
setting, subjects and story narrative.
These are captured in natural to broad
point of view.

The feature image hones in on an : :
important detail moment of the story. Real-World Workplace Emotional Milestone
It sharpens the story’s focus and

provides deeper understanding. These

images are captured in a close, detail

point of view with a tighter crop.

Single Image -
Single images are either contextual or ‘ —
feature images. ! i .
For location-specific messaging, h -
there is the option of using a relevant — — e B T -
landscape or cityscape photograph #1 b : T
that follows our photography style | S R L) e e e = = AT L
guide. —— — —
Dental Insurance Location-Specific Messaging
Portrait

We use portraiture only when it
accompanies customer quotations in
order to humanize and give vitality to
the voice of the customer.
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Usage

File Size Limitations for Images
Standard best practices for asset file
sizes should be followed for all images.
As a general rule, at the largest asset
(i.e. hero images) should not be over
300kb. Standard file sizes are outlined
for the top components and what they
approximately will export at.

Photography

Hero

Superhero

Full Width Promo
50/50

Skinny Promo
Product Cards

350kb
350kb
150kb
150kb
50kb
50kb

1.3
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Dos and Don’ts Homepage Hero Component DO @
Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

Desktop Tablet Mobile

| am interested in: Want to know more?

Find a Financial Adviser

FIND OUT MORE

Please select a product

| am interested in: Want to know more?

Find a Financial Adviser

FIND OUT MORE

Please select a product

Q Focal point is considered for Q There is a simple background Q The concept of the image is still
desktop, tablet, and mobile where text can be positioned in understandable if part of the
breakpoints. the top left. image is obstructed.

Q The positioning of the focal point Q Most of the subject can be seen
in the top right is correct. on Desktop, Tablet, and Mobile

breakpoints.
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Dos and Don’ts

Homepage Hero Component DON’T

Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

Desktop

Get A Quote

Please select a Product e anch Medical Provider

GET A QUOTE a Division, District or Araa ﬂ

&
" i)
Wy |

4 Focal point is positioned on the
left side of the image - the text
is hard to read because it is
positioned over the focal point.

Tablet Mobile

Offering a fasterandimore

convenient wayjtoipay dmore

| want to find MetLife:

Get A Quote

' Medical
Please select a Product - Agent Branch Provider

e
GET A QUOTE

Division, District or Area ED ﬂ
AT . -

.'Q Concept of the image is unclear

.'Q Most of the subject is hidden
when part of image is obstructed.

under the modules on Tablet and
Mobile breakpoints.

1.4



MetLife: Photography Guidelines Photography
Issue 1: October 2018

Dos and Don’ts Homepage Hero Component DO
Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

Desktop Ex 1 Desktop Ex 2

B MetlLife B MetLife

{} Voluntary Benefits Home Meaningful Conversations People Like Me

{} Voluntary Benefits Home

=

Benefits making a difference

Voluntary Benefits Home » People Like Me» Meet Tom

a & A Legal Plan for Expected Needs

[

' | -
| L -
|
g LA
I b

The right set of benefits can help you protect your financial future. ’
Read stories about people just like you and how benefits have made a
real difference in their lives.

. r ¥ s ? 1‘!‘;‘.',' /

— and Unexpected Accidents

Meet Tom, 56

The positioning of the focal point The blue box with text is

in the right is correct. overlaying on top of a simple
background.

Focal point is considered for The blue box does not obstruct

desktop, tablet, and mobile the focal point.

breakpoints.
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Dos and Don’ts

Photography

Homepage Hero Component DON’T ¢4
Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

Desktop Ex 1 Desktop Ex 2

A MetLife A MetLife

{} Voluntary Benefits Home Meaningful Conversations People Like Me {’} Voluntary Benefits Home Meaningful Conversations

Voluntary Benefits Home » People Like Me » Meet Helen Voluntary Benefits Home » People Like Me » Meat Carri

- —i_‘t :" |

Meet Helen 41 " Meet Carri 36

A Life Insurance Policy to Help Protect Dreams of the Future f : " Single

.:. The positioning of the focal point o% The blue box with text is overlay-
is not contained to the right part . ing on top of the focal point, or
of the container. partially obstructing it.

Benefits Overview

1.4
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Dos and Don’ts Footer Lead form Component DO

Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

The right benefits
at the right price.

Find out how we can help you offer
the benefits employees want, so
that you can focus on building
your business.

Desktop Ex

Ask your benefits broker
about MetlLife's solutions for
small businass. Or contact
our experts to learn more:

Hame

Phang (00300 W00K)

Company Nama

The right benefits
at the right price.

Find owt how we can help you offer
the benefits employees want, so
that you can focus on building
your business.

Tablet Ex

Ask your benefits broker
about MetLife's solutions for
small businass. Or contact
our experts to learn more:

Nama

Phong (003000 30000

Company Nama

The positioning of the focal point
in the right is correct.

Focal point is considered for
desktop, tablet, and mobile
breakpoints.

The text is overlaying on top of a

simple background with correct
contrast ratio (see ADA
guidelines)
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Dos and Don’ts

Photography

Footer Lead form Component DON’T ¢4
Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

Desktop Ex Tablet Ex

Find the right : Contact MetLife:
RV or A , ' |
motorcycl
insurance

Find the right RV Contact MstLifs:
or motorcycle i
insurance today. L@

First Name

i " Last Name
Wa can halp you find solutions bo mEAEY .
your unigue nasds. Just fill out thE) o | B
farm—thara'e no sbligation. o

Email

solutions to

unigue needs. JUSEHI Sut® Phone [XXX-XXX-XXXX)
the form—there's ng

( il i FIFUTH £ R T A
obligation.

=)
| 'l

L SUBMIT

it
i

04 The positioning of the focal point 04 The text is overlaying on top of
/ \ /N . k
is too centered. the focal point with and does not
pass color contrast ratio in certain
areas that are too light (see ADA
guidelines).

1.4
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Dos and Don’ts

Photography

Product Card Component DO

Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

Desktop

Tablet

Learern Igaurm dolor 2l amet, consectetuer adiplacing et Donec
odie. QGulsgue volutpal mattls eros. Nuallam malezuads erat ot wrpla.
Suspendizae urna nibh, ¥iverra NoN, SEMper suaciplt, pozuers 4,
pede.

s Een kaer sE ), canpsclelae sl el
= o sie que Ao plEcesl amane, Palenbszgus ads ns evmas:d p, phesin g, uine ee
in i Swd e Cres corssget!

= Fazsonl 332 Eus rogue i cdtus 13200, 1o requs Sacslas augus. oo YA pulals magna
BRCS CU Sk SEQUaT ORI waiipal. Mam du mi dnsdan culs, accumsan patieon, Relss
boclus, melus

« Laem psamcckat sl amet, caeschucr 22ip ssing on. Dorec odlo”
= FLsce koinia 370 ot nulla. Hula wtac meur s wor bols olls suc bus?

« Pus “dlased oo Uless cptlenddack saciosou ad Hoadoqus por canasa nashe”™!

Uedin mon b0 oreens. clcuam magrds sCooicr sJuc max mus

nraall - A A dai s

The positioning of the focal point
in the center is correct.

Lorarn Ipsum dolor sl amad, consectetiuer adiplacing
alit, Done: edbe, Qulsgue yolutpst mattls eros. Mullam
migteaacda erat ul turpls, Suspendlass urna nlbh,
YiVaITa MO, SHMper suciplt, poBusrs &, pais,

Lezimrr peminnnlad:n AL s, sancasn: sl sl ez ng mil
v Bl in i s i ebsassd cnenen Pale ecpn ual o i
wuizareal o, pleasl g, loocas o, dkm Ssl winn., S iasscna !

o P gl cwpen o cuosie Wi, 12 CHGIH B He
HIRIH He NI TA g re B st wtnl Sk sl snngdl Han
il s wesarrn etk lalisg el g onelio

s L eam chiir m Ansl, cireside cee silpEpse g el Heas

I::r:l'E

vl se Wit Al e Mol srdad maans e e il e
fom how

CARRN ER AL L TR B ELS RO TR L TR L TR B e e R FH T
i e a1 S

[N TN D pab b B B TE il TR Pl Tl HT it H ] 2]

orcal 100120
ZhiGh

Mobile

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Donec odio. Quisque volutpat
mattis eros. Nullam malesuada erat ut turpis.
Suspendisse urna nibh, viverra non, semper
suscipit, posuere a, pede.

Focal point and ratio is considered for
desktop and tablet breakpoints, and a
separate asset is used for mobile.
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Dos and Don’ts

Photography

Product Card Component DON’T ¢4

Screen sizes should be considered when selecting images to ensure they are correctly displayed across platforms.

Desktop

Tablet

A feasible savings plan thet also offers you high amount §ife insurance
st an affordable price.

Wi bren e iy avalyen thck ancol lem weeaeadlig e e This = oed oy weas waga Fan:
vhayy ~cnhviz bl he s e Toen. Sl e s mesie muga B naan aoas ey slangs e
aallia v wniien weel Papgser Swara Tle poei b tha bl aaeasld reeagh:

v Lilw cowane upe e US S2 mallion: Civing yeorvaes e T ds peasa @i Toon beag e e

TErTH
v Flaaibbs prrsesrimmm: ia. chocia hewe ol e pay, sdenlaed s e 1 e Inigal e pien

annl b wermir o i e dae pagpssnts g e ="oed

« Prducied smeinga: Focmeess Lo celine gl g pean fmi oy g Baca al s miciaen, fw
end o, Free caabiblad e ki

+ Exlow proalnclioe: Wid. caovmd L peains covapniel bl cdeaaidio o o sbing sas o bremsl e
REEE T S B TR BT DL SR

+ Canh waillufrasenks Yoz 00nbka e @l wickbasab o lakas lmrnes sl aey nepeiaal

.:Q The positioning of the focal
point is not centered, and is too
zoomed in.

A feasible savings plan that alse offers you high
ampurt life insurance 31 an affardable price.

Wiz bres vze Wik weed s oo abaas thae o mndlacgg e, b This

wwhe prrdwrebk b sl mres ceshi cssaan down laan. B tras an
AT Asy A Tk e ey nhemed e« ppeeas Bk e nwillae d wi
HILMI, Stz A0 e ser iz e sl v e sl Facaed .

= LHe cover up bo US 2 millon; Glabrg yo. 306 wao -y poese @
mnad-cralergimelaca—e

2 Fheinln pamioma: =, ckien leee e b e o Bl baased
1 HTH Bl S pln a1 e T T s
v e whinl

= Protecded sowlgs: notes caoomm of ool e cechh, wolr Tam by ot
Eock, ot a o, Ths amaurt s bl oo boess som ol so be dole

s Exira proimciien: Yoo cse seie prorsss? oo aspe el bzl cheanbly
Nk R KL e Dvrs ] rd s csisanss g A e v Re manslieees

nEe’

= Cosh wihdravals You cor moks poriad W thdrzwo s e 1ok o 12en
[l el i P |y TRAST

CORMTALT U8

0:0 Separate image assets were not
provided for mobile.

Mobile

\

A feasible savings plan that also offers you
high amount life insurance at an affordable
price.

You lewve your family and you think about them in
averything you do. This is why you world hard day and night
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and Templates
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Component Specs AEM Component Library
and Templates Below is the full library of components. Image rules, text character count if applicable, acceptable size,
& image specs can be found in the Reference Site.

Discover coverage that
fits your life

Discover coverage that
fits your life

Lorem ipsum dolor sit amet, consectetiur
adipiscing elit, sed do einsmoed tempor.

Benefits selection can seem overwhelming. But it doesn’t have to
be. Find coverage to fit your life with simple plan descriptions and
our benefits suggestion tool. Talk with your employer about your

verl: Superhero text container ver.1: Superhero text container Video ver.2: centered - banner, no banner &
coverage options during open enroliment.

Benefits selection can seem overwhelming. But it doesn’t have to
be. Find coverage to fit your life with simple plan descriptions and
our benefits suggestion tool. Talk with your employer about your

coverage options during open enroliment.

By -
wreaey i ll"--.\’ —— s it l'l(-—‘" \)' TEY

o RANESTRER 4 \

i W, W
;- J“Ill .. 55

—— r e T R

pictogram
RN

https://basicref.metlife.com/new-components/su- https://basicref.metlife.com/new-components/su- https://basicref.metlife.com/new-com-
perhero/superhero-text-container-image/ perhero/superhero-text-container-video/ ponents/superhero/superhero-cen-
tered-no-banner/

File asset size: 350kb or less. File asset size: 350kb or less.
File asset size: 100kb or less.
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Component Specs AEM Component Library
and Templates Below is the full library of components. Image rules, text character count if applicable, acceptable size,
& image specs can be found in the Reference Site.

ver.3: 2-column (image) ver.3: 2-column (video) Content Banner 50/50

_ Making benefits a
Two Column - Two Column - = priority
Image Video | 2% e

g } everything in your power to protect the life you've

Sub-itle copy Max length 245 characters Sub-title copy Max langth 245 characlars 3 y built for you and your family, and having the right
ah - 1 e set of benefits can help you protect your financial

future. Read stories about people just like you

. s : S N who've made benefits a priority.
LEARN MORE =5 & r
X oy s

https://basicref.metlife.com/new-components/su- https://basicref.metlife.com/new-components/su- https:/basicref.metlife.com/new-compo-
perhero/superhero-two-column-image/ perhero/superhero-two-column-image/ nents/content-banner/

File asset size: 100kb or less. File asset size: 100kb or less File asset size: 100kb or less
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Component Specs AEM Component Library
and Templates Below is the full library of components. Image rules, text character count if applicable, acceptable size,
& image specs can be found in the Reference Site.

Content Banner 50/50 Content Banner 60/40

Making benefits a
priority

Your employer benefits might not always be top of
mind, but they should be. After all, you want to do
everything in your power to protect the life you've
built for you and your family, and having the right
set of benefits can help you protect your financial
future. Read stories about people just like you
who've made benefits a priority.

Navigating Life 2 BN s
Together | t,on top of
i nce covered.

https://basicref.metlife.com/new-components/content-banner/

File asset size: 100kb or less.
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Component Specs AEM Component Library
and Templates Below is the full library of components. Image rules, text character count if applicable, acceptable size,
& image specs can be found in the Reference Site.

Content Banner Story Canvas 50/50 Content Banner Story Canvas 60/40

-
Coverage you can count on N /‘;z’ﬁ Navigating Life
for your vehicle s - Together

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Proin id ornare ligula. Nullam condimentum
pulvinar.

OPTIONAL CTA BUTTON

Jasmin up for
cancer hen she
started h

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin id
ornare ligula. Nullam condimentum pulvinar.

OPTIONAL CTA BUTTON

https://basicref.metlife.com/new-components/content-banner/ https://basicref.metlife.com/new-components/content-banner/

File asset size: 100kb or less. File asset size: 100kb or less.
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Component Specs
and Templates

Photography

AEM Component Library

Below is the full library of components. Image rules, text character count if applicable, acceptable size,

& image specs can be found in the Reference Site.

Homepage Hero

Your benefits at work:
It’s time to enroll

| am interested in: | want to find a MetLife:

Please Select Insurance Type :

Enter Zip, City or State

https://basicref.metlife.com/

File asset size: 350kb or less.

Helpful Articles

You may also be interested in:

Wolurfary Work Banefrs You Should Tz Emartast irsurancs Yo May Mot
Azricipaie In Hawn

Hoad ridre Inrecancs alckes Moza o g | e Rl G @ rLic kel

Wrat's The DRerenco Botween an F&A
and an HEAT

Herd rirsad 12dunence arkidics

Large Promo

Benefits making
a difference

The right set of benefits can help you
protect your financial future. Read stories
about people just like you and how benefits
have made a real difference in their lives.

READ ARTICLES

https://basicref.metlife.com/

File asset size: 60kb or less.

https://basicref.metlife.com/

File asset size: 150kb or less.
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Skinny Promo Product Card (button)

Qi renters insumnce provides coverage for your belongings in case
of lossas like fire or thefl.
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uct-one/
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File asset size: 100kb or less.

Product Card (no button)

Let's build & plan far your business that you and your amplovees can faal cenfidant
about.
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Imtroducing fetLiie

Bundle & Save

Bundla and Save

Hamee —car+ Eoal + morz...oorckz arc gel mal paizy

Related Content Carousel Square Hero Banner

Exclusively for State of
Florida Employees

Feslures of this plan includa: Freedom of choice, & large netwark of denlisls that
participata in the Indemnity with PPO. Slandard PPO and Fraventive PPC plans

under the FOP Flus Metwark, and compeditiva pramiumes.

Six Things to Consider Whean sanice and Claims
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PSD templates are available for download on components that have text on top.

Superhero PSD https://metlife.box.com/s/fmejj7z9gypkiszpw50aesnxbykotx9l
Hero PSD https://metlife.box.com/s/jheb918w2|425fyezgp4skg3lfenj0gd

Footer Lead form w/ Promo PSD https://metlife.box.com/s/j8lbhejs3kvicmia8kdbgdukdbftwmhe
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